NEASC STANDARD TEN
PUBLIC DISCLOSURE
In presenting itself to students, prospective students, and other members of the interested public, the
institution provides information that is complete, accurate, timely, accessible, clear and sufficient for
intended audiences to make informed decisions about the institution.
DESCRIPTION
The College strives to maintain complete and accurate information regarding the institution, its mission,
values, accreditation, policies, procedures, and news. Overseeing these efforts is the College’s
Marketing Committee, consisting of representatives from the Office of Enrollment, the Office of
Academic Affairs, the Department of Student Affairs, the Office of Development, and the Office of
Career Services. The Committee consults other individuals on an as-needed basis, such as when it
discusses program-specific information. The Marketing Committee is charged with reviewing and acting
upon marketing issues relating to consistency of messaging, branding, marketing, and internal and
external communications. The Committee informs and makes recommendations to the PAC. In the
absence of an official marketing department the Marketing Committee serves as a de-facto director of
marketing and communications. The College also does not employ an official institutional research
department and much of the data needed for publications and public disclosure is obtained from the
Registrar’s office.
The main tools the College uses to communicate with all constituencies – students, employees, alumni,
friends, trustees, and the general public – are the BFIT website (www.bfit.edu), the College Course
Catalog, the Student Handbook and Planner, and the course management system with student and
faculty portals. Publications generated by the Admissions Office relay information of interest to
prospective students and families. The current course catalog and previous catalogs dating back to the
2005/06 academic year are published electronically on the College’s website. In addition, a supply of
the College’s catalogs is available on CD-ROM through the Admissions Office.
Benjamin Franklin Institute of Technology’s website updates visitors about items happening on campus,
news articles, and events. The homepage is also the main navigation point for visitors to access general
information (found under “About Us” section) which includes the President’s Welcome, mission and
values statements, the NEASC Self-Study process, the board of trustees, fast facts and figures, and the
faculty and staff directories. Additionally, information about many other departments, including
admissions, academics, student life, and alumni and friends, can be accessed from the homepage.
Online versions of many of our publications reside on the website. Specifically, the following
information can be found on the website to assist current and prospective students to make informed
decisions about their education: (1) the College Course Catalog; (2) descriptions of degree programs and
curriculum; (3) the cost of tuition and fees; (4) information on how to obtain financial aid including a
net-price calculator; (5) the Student Handbook and Planner; (6) access to library information and
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electronic databases for research; (7) student events, activities, and clubs; (8) the list of articulation
agreements for incoming and graduating students; and (9) campus crime statistics. The College’s
redesigned website was launched in early November 2009 to allow on-campus administrative
departments an easier platform to update information so that it is timely and relevant for students and
prospective students and to give users an easier way to navigate through all of the information
provided. Currently, the website is a federated system, meaning that each administrative department
has ownership for creating content and placing it on the web. Advanced technology matters related to
the website are referred to CMIT-Solutions, the College’s off-site information technology vendor, for
resolution. The Development Office has taken responsibility for maintaining the homepage of the
website to ensure that information is up-to-date and relevant.
The College Course Catalog is the most comprehensive publication published by the College regarding
the mission, values, and outcomes of a Benjamin Franklin Institute of Technology education. Included in
the catalog are the accreditation statement, a profile of the College, the academic calendar, the history
and mission, governance, facilities, overview of programs, general and developmental education
requirements, admissions procedures and criteria, tuition costs and financial aid, average student loan
debt, student affairs information, students’ rights and responsibilities, academic policies, grievance
policies, procedures related to student appeals, and curriculum and outcomes for each program of
study. The catalog also contains a listing of all faculty, including faculty rank and their academic
credentials; and a listing of administrative staff and the board of trustees. The catalog is reviewed and
updated annually, the process currently overseen by the Dean of Academic Affairs in consultation with a
catalog committee with representatives from the Office of Enrollment Management and the
Department of Student Affairs. Each administrative and academic department with information in the
Course Catalog is consulted to review their content in the catalog and to verify and correct any
discrepancies between what is written and what is factual. All curriculum and policy changes, including
the adjustment, addition, or elimination of courses not taught for more than two consecutive years, are
updated and published through this annual process.
The Student Handbook and Planner is another comprehensive publication published by the College for
current students, advising them of their rights and responsibilities as students, the College mission and
values, and policies and resources available to them. The student handbook includes a daily planner to
assist students in being successful. All students receive a copy of the student handbook at the beginning
of the semester during the check-in process, when they arrive on campus for the start of classes. The
Department of Student Affairs updates the student handbook annually in consultation with each
department that has information in the handbook. Specifically, the student handbook contains
information regarding the College’s mission and values, a directory of administrative staff and academic
department chairs, academic policies and resources, campus policies, information regarding the use of
technology, student appeal policies, and information about resources available to students.
The student portal offered through the Course Management System (CAMS) is an online tool that assists
students in being successful and to have a better understanding of their educational responsibilities and
how to be proactive participants in their collegiate experience. Through this tool, currently enrolled
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students can view course offerings for each semester, their current academic schedule, their annual
financial aid award, their updated student invoice, their degree audit, contact information for their
advisor and professors, the library databases, and other pertinent information. The student portal is
directly linked to the College’s student information system, giving students real-time information as it
relates to their education. In addition, the student portal contains textbook information and
assignments for courses. The student portal is also used as an online communication tool between
faculty, advisors, and students.
In addition to our own publications and website, much of the data required as part of the public
disclosure standard the College reports annually and externally to the National Center for Education
Statistics (NCES) for the Integrated Postsecondary Education Data System (IPEDS) report which is
accessible by the general public online. Complete details regarding exact location of information related
to the public disclosure standard are listed in the Data First table located at the end of this chapter.
APPRAISAL
Strengths
The review process for the College’s print publications is strong. Most publications are evaluated
and updated annually and include cross-departmental feedback. The reviewers are also given
multiple opportunities to update information.
The College’s website has become a repository for much of our information, whether through live
pages that are regularly updated or static web pages (PDFs) of print publications, such as the Course
Catalog and the Student Handbook and Planner.
Through the efforts of many staff members, the data that is collected and reported on through
CAMS, both internally and externally, are more thorough and accurate than in previous years. Much
of the data is now available in real-time because of the utilization of CAMS.
Since the initial launch of the newly redesigned College website in November 2009, the homepage
had been accessed by several different departments, including Enrollment Management, Student
Affairs, Academic Affairs, and Development, and information placed on the homepage had
remained live for extended periods of time. Through this federated system, the College has
observed information not consistent between print publications and the website, because updating
does not happening simultaneously. In spring 2011, the President delegated the responsibility of
maintaining the website and ensuring consistent information therein, to the Development Office.
This Office now has direct responsibility for updating the homepage in consultation with the
College’s Marketing Committee and the PAC.
Concerns
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Resources for marketing and branding are limited, which hinders maximizing our ability to reach all
constituencies on a regular basis. Included in this concern is the lack of resources to hire a qualified
full-time staff member with the sole responsibility for marketing and communications as well as a
full-time staff member with the sole responsibility for institutional research. The College currently
utilizes the talents and interests of current employees to accomplish our marketing and public
disclosure objectives.
As primarily an associate degree granting institution, the College has developed, for several
programs, articulation agreements with other institutions of higher education providing a pathway
to the bachelor’s degree. The College lacks a consistent format for presenting these in the Course
Catalog in the individual program descriptions.
The College does not provide a formal training program for individuals charged with maintaining
administrative department web pages.
While the College does collect passage rates for licensure for the graduates of the Opticianry
program, the College struggles to collect licensure information for programs such as HVAC&R and
Electrical as licensure may not be awarded until the graduate completes several thousand hours of
on-the-job apprenticeship training.
Projection
The College needs to hire a full-time director of marketing and communications with responsibility
for directing the College’s efforts related to branding, marketing, and communications, as well as
consistency and timely updating of all information. The President will create this position at his
discretion when funds become available.
The College needs to hire a full-time director of institutional research to help guide the College with
statistical information and best practices with regard to strategic planning and public disclosure
compliance. This position will be created as funding allows.
To establish and implement a consistent format for presenting articulation agreements in the
Course Catalog in each of the academic program descriptions, the Catalog Committee will ensure
that all articulation agreements are in a consistent format and included in the catalog revisions for
publishing by September 1, 2011.
The Marketing Committee will establish protocols and standards for website maintenance and
publications regarding initial development, review processes to ensure up-to-date information and
consistency, and specifications for using the College logo, academic seal, and generally accepted and
adopted institutional phrasing and terminology to be used in marketing and branding efforts. The
committee will present recommendations to the President for approval by April 1, 2012.
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The Career Services office, with additional staff resources, will increase efforts to obtain licensure
rates for the HVAC&R and Electrical Technology program graduates for public disclosure purposes.
The Marketing Committee in consultation with the Information Technology Advisory Committee and
CMIT will discuss and coordinate plans for developing an annual training program for introductory to
advanced web maintenance for individuals charged by each department with managing their web
pages, to be implemented no later than April 1, 2012.
INSTITUTIONAL EFFECTIVENESS
Each year departments with responsibility for publications that change or warrant updating annually
such as the Course Catalog, the viewbook, and the Student Handbook and Planner, conduct a review
process for each publication to ensure that information is complete, accurate, available, and current.
The department is also responsible for ensuring that the information updated in the print publication is
translated
to
the
website
as
well.
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